UTILITY CONTRACTORS ASSOCIATION
O F WAS H I N GTO N For more information, visit:

Www.ucaw.org

only association representing 3 out of

‘ Make a strong connection with the
, 4 of Washington's utility contractors.

TARGET MEMBERS WITH BUYING POWER.

Our members are leaders and decision makers within
the state's multi-billion dollar construction industry.

ucaw.org Web site advertising averages:

» 6,102 page views per month*
« 1,269 monthly visits*
. 1,042 unique visitors*

*All statistics are averages, based on the period for January-December, 2008.

Don't miss out on this exciting opportunity to
' showcase your business to current and potential
clients online 24 hours a day, 365 days a year!

WHY UCAW?
v
.fl UCAW has been the driving force for the state's utility industry for

. more than 30 years. Our growing membership continually
’ works to improve the business environment for the utility
construction community.

Our Web site has an array of advertising options for every
company. From supplies to professional services, our members
will have unlimited access to view what you have to offer.

Contact your Naylor account executive today for more
information about custom-fitting the right online program

for your company.
CONTACT: www.naylor.com
Troy Dempsey
Naylor, LLC ,
Ph: 1-800-796-2638 ext: 6978 2, 1aVIOr
Fax: 770-810-6995 We build IMAGE. /

tdempsey@naylor.com

Advertising on UCAW's
Web site is...

EFFICIENT. More and more
companies today are doing business
online, the Internet greatly surpasses

sales reps for how information is
obtained.

CUSTOMIZED. Web site advertising
can adapt to changing demands or
time sensitive products/events —
artwork can be changed out every
month.

WORTHWHILE. Special placement on
the Web site ensures high visibility
and relevancy for your ad. Your
message can be strategically placed
for maximum impact. Call your Naylor
account executive for a list of
available positions.
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Mark Fuglevand
Marshbank Construction
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Tri-State Construction
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Dennis R. Craig Construction
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Treasurer
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Mark Pivetta
Pivetta Brothers Construction

Ted Noble
Gary Merlino Construction

Brad Holt
King Construction

Bill Austell
Frank Coluccio Construction
Directors - Associates

Bob Checca
Allwest Underground

Scott Breneman
Ricci Grube Aita & Brenneman, PLLC

Walt Isler
Parker/Smith/Feekek
Past President

Mark Scoccolo

SCl Infrastructure, LLC
Executive Director

Mike Myette, PE

Governmental Specialist

David Ducharme

Utility Gontractors Association of Washington

Dear Advertiser,

Preparations are underway for the UCAW Focus 2009. Like last year, the UCAW Focus
2009 will be mailed to every member of the Association, licensed non-member utility
contractors state-wide and over 300 federal, state and local government agency public
works personnel.

The 2009 edition will again serve as a primary resource guide for the utility and public
works community. The publication offers you a most cost-effective and targeted means
of reaching out to the construction industry. Your purchase of ad space will provide your
company 12 months' exposure to clients who have a need and use for your products and
services.

Our publishing partner, Naylor, LLC, has an excellent reputation in the industry and
currently publishes for a number of state homebuilding and construction associations
nationwide. Their seasoned “know-how” and high integrity has allowed us to produce a
high-quality marketing and image piece without utilizing a tremendous amount of staff
time and resources. When a representative from Naylor contacts you, please consider
allocating part of your advertising/marketing budget dollars to promote your company's
products and services to the decision makers and users in our industry. We are very
confident you will agree that it will be advertising dollars effectively spent.

Your advertising support is very much appreciated. We wish you every business success
for 2009!

Sincerely,

Mike Myette
Executive Director

635 Andover Park West, Suite 101, Seattle, WA 98188 ¢ Phone: (425) 264-1240  Fax: (425) 264-1245 ¢ www.ucaw.org




The Utility Contractors Association of Washington . o
For more information, visit:
We are the industry. WWW.Ucaw.org

WEB SITE ADVERTISING RATES
For companies that want MAXIMUM EXPOSURE

“We Dig The Northwest”

@

Home Page Half Banner
* 234 x 60 Pixels

e : : L
* Maximum two ads rotating per position

| e e — only one position available!

EEREIENER o — PRICE:
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Sample Home Page

l Run-of-Site Horizontal Banner

* 468 x 60 Pixels
» Maximum five ads rotating per position
— only one position available!

I Appears on every page of the Web site!

PRICE: % s
« 12 Months: $1,500.00 e T
«6 Months:  $900.00 o A
« 3 Months: $525.00 R

Sample Interior Sub Page







The Utility Contractors Association of Washington
We are the industry. WWW.Ucaw.org

EXCLUSIVE HOME PAGE ADVERTISING OPPORTUNITY!

This exclusive opportunity allows your business to be displayed prominently and uniquely on the UCAW home
page. With the move of a mouse, your company's message sweeps down over the site, like a page out of a book. As
an added bonus, visitors can directly link to your company's Web site. Only one company can take advantage
of this exclusive opportunity, so return this form to your Naylor account executive today!

PRICE:

ADVERTISE o 3 Months: $700.00
' o 6 Months: $1,200.00
o 12 Months: $2,000.00
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Page Peel is 75 x 75 pixels closed and 500 x 500 pixels when open

, Advertiser Information:

Company Name:

Primary Contact; Position:
Address:
{ City: State/Province: Zip/Postal Code;
Phone: Fax:
E-mail: Web site:

| agree to all the terms of the rate sheet and this contract as applicable for my company.

Payment Authorization Signature: X Date:

Advertiser indemni es Naylor and the Association against losses or liabilities arising from this advertising. Naylor assumes no liability whatsoever, except to the extent of a one time paid
advertisement of the same speci cation, in the next or similar publication, if any proven or admitted errors or omissions have occurred. Payment is due upon receipt of the invoice. Interest shall
be charged at 2% per month compounded to yield 26.82% per year on overdue accounts. Revisions to previously submitted ad copy are subject to additional charges. A charge of $30.00 will be
levied for returned checks. In the event of a contract cancellation, the advertiser or agency agrees to repay Naylor any discounts granted for multiple insertions less any discount applicable for the
number of insertions completed in the contract. All cancellations must be received in writing prior to the advertising sales deadline. All premium positions are non-cancelable. Prices are net of
agency commission. Ads may also appear in an online version of the publication(s). UCW-W0010

Sign and return to:

Troy Dempsey
Naylor, LLC
Ph: 1-800-796-2638 ext: 6978

Fax: 770-810-6995 I%///A ndVlOr
7

tdempsey@naylor.com We build IMAGE.

www.naylor.com

“We Dig The Northwest”




The Utility Contractors Association of Washington
We are the industry.

For more information, visit:
www.ucaw.org

BANNER AND LOGO SPECS

Horizontal Half Banner (234 x 60 pixels)

« Creative accepted: jpg/gif and Flash*
» Animation must be no longer than 25 sec.

(this includes multiple loops)
« Max file size 100kb Page Peel — Large: 500 x 500 pixels,
Small Corner: 75 x 75 pixels
1 « Creative accepted: jpg/gif

Horizontal Banner (468 x 60)

« Creative accepted: jpg/gif and Flash*
+ Animation must be no longer than 25 seconds
(this includes multiple loops)
, + Max file size 100kb

*Setting Up Flash Creatives
. If supplying a Flash creative, you must also supply a backup gif or jpg to serve to users who do not have the Flash plug-in. A hard-coded URL
must NOT be used. In order for our software to track clicks, we require your Flash creative to be set up using our guidelines as follows:
1. From Macromedia Flash, open your .fla file.
2.Select the frame or object that you would like to track the click on.
3.From the Modify Menu, select Instance. The Instance Properties screen will appear. Change the object behavior to Button.
4.Right-click on the symbol and select Actions.
5.From the Actions menu, select the OnMouse event and check the “Press” option.

6.From the Actions menu, add a getURL action and in the URL box type “url” (no quotes) in lowercase, and check the “Expression” option next to it. In the Window
field, select”_blank”and make sure Variables is set to Don’t Send. DO NOT TYPE THE COMPANY URL but the word URL. Your code should look like this:

on (press) {
getURL (url, ” blank”);

}
If you are using Flash MX, just enter the code as shown below:

on (press) {
getURL (url, window="_blank”) ;

}
7.Click the OK box to accept the changes and proceed to publish or export your .SWF. Your Flash file is now ready to be tracked.

The purpose of setting up your Flash creative like this is so that we can control the URL. This means that you will still need to supply us with
your intended URL, just not hard-coded into the Flash file. Should you wish to change your URL, just notify us and we can change it on the fly.

You can find more information on how to track Flash Banners at the Macromedia Rich Media Advertising Center at:
http://www.macromedia.com/resources/richmedia/tracking/designers_guide/.






